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Since the middle of 1990s, localization has become the main trend in 
newspaper industry in China. One obvious characteristic is that local newspapers 
are becoming more and more popular, and they are in the leading position in 
local markets. Because the market of group ordering is shrinking, a new war 
without gun is going on in the field of individual consumers. Reducing prices, 
releasing more pages, having more distribution channels, more and more new 
papers coming up, and taking over the failures, etc, all of these means of 
competition have been used without any strict game rules. After the first round of 
chaos competition, local newspapers have come to the next round, in which all 
papers are paying more attention to the quality, specialty and individuality, 
instead of similarity.  
What is the future of Chinese local newspapers? Will it be like American’s
“One city, one paper” too? What is the survival strategy of the local newspaper? 
To the press, these concerning questions are the main focus now. It is very 
meaningful, both theoretically and practically, to study the competition strategy 
of local newspapers, and to learn something from some successful ones.  
This article is going to talk about local news, which is the core part of local 
newspaper competition, by the way of studying the pressed documents and 
analyzing the contents. Mainly we are going to focus on four evening 
newspapers, which were listed Top 50 last year by the World Newspaper 
Associate. They are: Beijing Evening, Xin Min Evening, Yang Cheng Evening. 
and Yang Cze Evening. Based on the news published in the above papers, we are 
going to discuss the definition, topic, and scene orientation of local news, 
together with the timing, way of reporting, and length of local news.  
After studying the concerning documents and articles from both domestic 















front of the readers, based on her understanding of concerning theory of 
“touching the readers in news reporting”, the writer has given a fairly accurate 
definition to “local news”: Local news is the news which is reported from the 
local readers’ perspective and can touch the heart of most of the readers due to 
localism and psychological acceptance. Local news includes “pure local news”, 
“local news which covers several areas”, “news happened to someone who 
comes here” and “news happened to local people who are outside”  
After study, we found that “pure local news” is still the most popular one 
due to the localism from the readers. Though by quantity, there is a big gap 
between the ‘Pure local news” and “news happened to someone who comes 
here” and “news happened to local people who are outside”, still the latter has an 
uprising trend due to its advantages in scene orientation and ways of reporting. 
The writer has found that the following topics are given most concern by 
local newspapers: medical cares, business information, and education, in which 
“hard” and “soft” news are sharing half and half. Economic news and news 
concerning public service and daily life are also more and more popular.  
Meanwhile, the writer has found that the validity of timing in local paper is 
more important and more effective than non local paper. 51.1% local news 
reported is happened on the same day. Also, breaking news is given the most 
priority in the local news paper.  
The writer has also got a conclusion that the main way of reporting top 
news on front page is short messages with full content. Pictures and photos never 
occupy more than one quarter of the page, whereas only 29% news is reported by 
“details seen in other pages”. It means that “big photos on front page with details 
in other pages’ are not welcome in local newspaper.  
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